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ENGLISH VERSION

Instructions : (i) The questions carry equal marks.

1

(i)  Attemp all questions.

(@) What is ‘Marketing research’ ? Give its different 10
definitions, describe its characteristics.
(b) “The management of marketing research is effective 10
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and successful, when there is co-ordination between
research and company executives.“—Discuss this

statement.

OR

Write the scope of Marketing Research.

Describe the uses of Marketing Research in Indian

Corporate World.

Discuss different ‘Research Designs—supply

illustrations.

Explain with illustrations, different types of data.
OR

What is ‘Unstructured—Undisguised’ questionnaires ?
Which forms of questions are included therein ?
State the limitations of ‘Multiple Choice’ question.
How would you overcome them ?

Discuss the probability sampling methods.
How would you estimate sample size based on
confidence level approach; explain with illustration.

OR

Discuss Bivariate analysis techniques.
8 salesmen of a company were given training. Their
efficiency scores before and after the training are as

follows :
choreBefore 12/ 15|131117|15| 10|11
‘ ScoreAfter [16|17[14|13/15/14 12|11

Can we conclude that the training is effective ?

[t7,135 = 1899

What is Chi-square analysis ? State its uses.

Explain the following terms :

(1) Frequency
(i) Reach
(iif) Eigen Value
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4 (@) What is Multiple Regression Anaylsis ? How would 10
you estimate and test the beta co-efficients ?
(b) What is factor analysis ? Write its uses. 10

5  Write the short notes on the following : (any three)

(i) Projective Techniques

(i) Quota sampling method

(iii) Uses of F-test

(iv) The Indian sources of secondary data
(v) Non-parametric tests.
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